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Research methodology
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Figure 2. 
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Figure 3. Students’ self-evaluation of creativity attributes.
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-
Creative Problem Solving 

Table 2.

-

 Divergent Thinking, -

Tourism and Hospitality Management Strategic Tourism 
Management (MBA) -

Initiative to Creativity, Understanding Creativity, Motivation, Time 
Management. Tourism and Hospitality Management -

Synthesis

-

Tourism and Hospitality Management
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Table 3.

Table 4.

Variable p-value
importance of understanding creativity 0.039
importance of time management 0.023
importance of experiment and combination 0.002
enhancement of understanding creativity 0.001

0.015
enhancement of association 0.048
enhancement of experiment and combination 0.047
enhancement of creative problem solving 0.009

0.034
evaluation of project development 0.012
evaluation of experiment and combination 0.004

Strategic Tourism Management 

Understanding Creativity, Time Management Experiment and Combination 

-

Initiative to Creativity, Understanding Creati-
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vity, Openness to Changes, Divergent Thinking, Experiment and Combination, 
Intuitive Decision Making  Creative Problem Solving. 

Conclusion

-

Communication, Customer Orientation, Motivation, Applying Creativity, Open-
ness to Changes, Understanding Creativity 

Critical Thinking, Communication, Customer Orientation, Motiva-
tion -

Initiative to Creativity, Understanding Cre-
ativity, Openness to Changes, Divergent Thinking, Experiment and Combination, 
Intuitive Decision Making  Creative Problem Solving -

Applying 
Creativity also 

Initiative to Creativity, 
Understanding Creativity, Motivation, Time Management. 

Tourism and Hospitality Management
Synthesis 
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APPENDICES

Appendix 1. Creativity attributes

Initiative to creativity

Understanding 
creativity

Applying creativity interest areas

creativity

Motivation

Time management

Customer orientation

Opportunity 

Openness to changes

Inventiveness

Divergent thinking

Synthesis

Association

Communication

Experiment and 
combination

Intuitive decision 
making

Creative problem 
solving


